Binghamton University Foundation
Campaign Gift Counting and Crediting Policy
Overview

All gifts received by or committed to the Binghamton University Foundation during the campaign counting period will be counted towards the campaign totals and credited to donors. Donors receive recognition based on the credited amount, and, in some case, may receive recognition based on “soft credit” as outlined below. The Campaign Gift Counting and Crediting Policy is intended to operate in conjunction with the Binghamton University Foundation’s gift acceptance policies and procedures. 

Purpose

This policy has been established to guide staff and volunteers involved in gift solicitations for the campaign, to assist in measuring progress toward campaign goals, and to help the Binghamton University Foundation in planning gift income. The policies will help to ensure that the Binghamton University Foundation complies with industry standards for counting and reporting of campaign fundraising totals and that all donors will be recognized and honored for their support in a consistent manner.
The guidelines provided by the Council for Advancement and Support of Education (CASE), in CASE Management and Reporting Standards: Standards for Annual Giving and Campaigns in Educational Fund Raising, Third Edition have served as a primary resource in developing this policy. The CASE standards will be used as a continuing reference to reach informed decisions related to gift counting. 
Campaign Goal

The working goal during the quiet phase of the campaign is $70,000,000 - $75,000,000. An official campaign goal will be publicized during the public phase. 
Campaign Solicitation Period

The active campaign solicitation period will be seven years in duration from July 1, 2005, to June 30, 2012. All gifts and gift commitments that meet the requirements of the Gift Counting and Crediting Policy and are initiated during this period will be counted toward the campaign goal. The nucleus fund phase is that period of time prior to public announcement of the campaign, or the announcement of the campaign’s official goal, during which lead-level gifts are sought from individuals and organizations closest to the University. As indicated above, the nucleus fund phase is a part of the campaign period.
Exceptions

Special cases or major exceptions may be presented to the Binghamton University Foundation Board of Directors’ Executive Committee for evaluation and approval as needed. The Binghamton University Foundation may accept specific gift arrangements other than those detailed below for campaign credit on the recommendation of the Executive Director of the Binghamton University Foundation.

Personal Gifts
A personal gift commitment is defined as a gift commitment from an individual or individual’s family, or a gift commitment made through the vehicle of the individual’s personal or family foundation, or through a business entity controlled by the individual or family.
· Spouses/life partners will also receive credit for a gift, if indicated that the gift is a joint gift from both husband and wife or from both partners.

· Corporate gifts obtained by a key corporate employee or contact are credited only to the corporation and are not credited to that individual.

· Corporate or foundation gifts over which the individual has allocation discretion are credited to both the business entity and the individual, if appropriate.

· Gifts given in honor or recognition of an individual are not credited to that individual, but rather to the legal donor of that gift.

· Gifts from a donor-directed fund, where the asset is under the legal control of the individual directing the contribution, are credited to the individual.
· Gifts from a donor-advised fund are credited to that entity. Recognition credit is given to the individual who advised the entity to make the gift to the Binghamton University Foundation.

Gift Types

Outright Gifts
1. Cash, checks and credit card gifts are counted and credited at full face value when received by the Binghamton University Foundation, unless the gift is payment on a pledge from the Believe campaign.  The exception is for any gifts that include a quid pro quo or to which the 80/20 rule applies; in these cases, only the deductible portion of the gift is counted, while the donor is still credited for recognition purposes with full face value of the cash payment.
2. Securities that are publicly traded are counted and credited at the mean market value on the date transferred by the donor to the Binghamton University Foundation (i.e., the date the stock comes under the Foundation’s control). Gifts of closely held stock, if accepted by the Binghamton University Foundation, may be credited at the fair market value placed on them by a qualified independent appraiser. 

3. Gifts-in-kind that help meet approved Binghamton University needs and for which the donors qualify for a charitable gift deduction under IRS rules are counted toward the campaign goal. The value credited to the donor is determined by a current appraisal (or other acceptable documentation of value, such as a published price list or waived invoice) of fair market value for gifts valued at $5,000 or more.  Note that if an educational discount value applies to the donated item, then this value will be counted and credited instead.  Gifts under $5,000 may be counted and credited at the value declared by the donor or by an estimate made by the benefiting department/school/unit for internal recording purposes only.  Additionally, certain gifts-in-kind (such as non-appraised books and other media donated to the University Libraries) are recorded and receipted by the Binghamton University Foundation, but are not counted or credited for any value (are recorded with a value of $0).

4. Real or personal property gifts (a sub-set of gifts-in-kind) are counted and credited based on a current appraisal of fair market value according to the guidelines of the Internal Revenue Service.   For personal property gifts that the donor has valued at under $5,000, the Binghamton University Foundation can count and credit at the value declared by the donor or benefiting department/school/unit, if appropriate.
5. Corporate matching gifts will be counted at the amount received and credited to the source. In addition, individual donors will receive “soft credit” for the match and will be recognized for the sum total of his or her personal gift and the corresponding matching gift. 

Pledges
All multi-year pledges are counted and credited at their face value when the donor signs the proper documentation.

· The pledge payment period, regardless of when the pledge is made, should not exceed five years. Therefore, a pledge received on the last day of the campaign is counted in campaign totals and may be paid over a five-year period.
· Multi-year pledges should have a face value of at least $5,000.

· Gifts from donor-advised funds may not be used to fulfill a pledge commitment.

· Matching gifts may not be used to fulfill a pledge commitment.

· The value of any canceled or unfulfilled pledges will be subtracted from campaign totals when it is determined they will not be realized.

Deferred Gifts/Planned Gifts
Deferred gifts are welcomed and encouraged as an important segment of the Binghamton University Foundation’s fundraising efforts. Irrevocable deferred gifts will be counted and credited toward campaign goals on the date the donor signs the appropriate gift document or transfers the asset to the Binghamton University Foundation’s control.

1. Bequests that are realized during the campaign solicitation period will be counted and credited as an outright gift for the amount received unless the bequest intention was counted in the Believe campaign.
2. Testamentary pledges (bequest intentions/expectancies, beneficiary designations and living trust provisions) will not be counted in campaign totals. If the donor will be at least 68 years old by June 30, 2012, he or she will be credited for the present value of the gift expectancy. Generally, where the donor retains the right to remove the Binghamton University Foundation as a charitable beneficiary or to change the Binghamton University Foundation’s share of the gift, the gift will be treated as a testamentary pledge for campaign crediting purposes. The Binghamton University Foundation uses PGCalc to determine the appropriate present value.
3. Gifts made to establish irrevocable life-income agreements (including gift annuities and charitable remainder trusts) that name one or more income beneficiaries will be counted and credited at the present value of the gifted assets. 
4. Gifts of real estate with a retained life or term estate will be counted and credited at the present value of the real estate, according to IRS guidelines, as determined by a qualified appraisal.

5. Income anticipated from a charitable lead trust established during the campaign period will be counted at face value of the total income to be received during the first 10 years of the trust.  
6. Life insurance, in the form of wholly paid, universal or whole-life policies for which the Binghamton University Foundation is both owner and irrevocable beneficiary, will be counted and credited at the cash surrender value. Non-paid-up policies received during the campaign will be counted at existing cash surrender value. Cash gifts to cover premium payments will be counted and credited in full as outright giving.
Grants

Non-contract grants received by Binghamton University Research Foundation from private, non-government sources will be counted in campaign totals and credited to the BU Research Foundation. The BU Research Foundation will provide the Binghamton University Foundation with quarterly updates.
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